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ABSTRACT 

This work sought to establish the impact of spirituality on corporate social responsibility, little is known about the connection between 

the two within the Zimbabwean context. This chapter proposes spirituality as a sustainability strategy within the corporate social 

responsibility arena in the context of Zimbabwe. In this chapter, the component of spirituality is used as a key character of stimulating 

economic growth and work guiding principles. Spirituality is used to characterise the state of mind and attitude of an individual and 

how spirituality can have a positive influence to corporate performance. This work explores how corporate sustainability can integrate 

spirituality and assesses the benefits of spirituality towards corporate performance. Methodologically the study employed a descriptive 

survey and qualitative past researches as the research instrument to arrive at the results. The chapter critiques contributions of 

spirituality and how spirituality can nurture corporate performance. The results of the research reveal that corporates can be reliable, 

integral, professional and ethical after implementing spirituality into management. Hence, spirituality can be argued to have a great 

impact in influencing corporate social responsibility levels. 
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1. INTRODUCTION 

Constant changes in the global environment and organisational theory and practice in the past decades has led to a need to a diverse 

understanding of corporate social responsibility (Harman and Hormann 1990; Ray and Rinzler 1993). A new paradigm shift is 

developing to adopt spirituality in organizations and corporations. This new dimension has influenced and achieved performance and 

corporate self-expression and connectedness (Marques, Dhiman and King 2007).  
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2. BACKGROUND OF THE STUDY 

The advent of corporate social responsibility and its assessment has attracted the attention of several researchers in the past two 

decades or so. Some management thinkers restrict their work to evaluate spirituality. In this chapter, we discuss perspectives of past 

different researchers on the topic under two heads - concept of spirituality and impact of corporate spirituality at workplace. 

Spirituality is the growth of our innermost well-being for achieving welfare and fulfilment (Mitroff and Denton 1999). It may be the 

guiding philosophy of our inner consciousness (Guillory, 2000). Spirituality circumvents the formal and ceremonial meanings of 

religion, therefore, it is non-denominational, non-hierarchical and non-ecclesiastical (Graber 2001). Spirituality is about individuals 

who perceive themselves as spirited beings, whose spirit needs energizing at work.  The study observed that the spiritual life force of 

employees may be essential for the survival of corporate ethical values and performance within. This research was motivated by the 

growth of spiritual growth and if there is a correlation between spirituality and individual performance in corporations. 

3. PROBLEM STATEMENT 

Corporate social responsibility is a critical success factor that guarantees long-term corporate longevity, since, proper application and 

appraisal leads to higher levels of corporate performance. Despite the obvious benefits of corporate social responsibility there has been 

a general neglect than disregard of this concept by Zimbabwean corporate entities.  Since the turn of the millennium, there have been 

wide spread challenges over the general decline of corporate social responsibility awareness and mostly implementation, despite 

statutory instrument assistance given to corporations by state and non-state actors. Corporate social responsibilities challenges have 

encouraged the implementation of statutory instruments like ISO 26000: 2010 governed by Standard Association of Zimbabwe (SAZ). 

Within the study there are problems like arbitrary characterisation and discretionary involvement of corporate social responsibility 

(Scoones, 1998; Hilson & Potter 2005). This chapter therefore sought to obtain the perception of how spirituality impacts on corporate 

performance in selected organisations. 

4. RESEARCH QUESTION 

What is the perception of corporates towards corporate social responsibility concept and how spirituality aids practice and performance 

of corporations? 

5. LITERATURE REVIEW 

The purpose of this work is to review spirituality in corporate social responsibility and to explore how spirituality improves corporate 

performance. The chapter reviews more than 30 chapters on spirituality and corporate social responsibility to review their findings on 

how spirituality supports corporate performance. Three different perspectives are introduced on how spirituality benefits governments 

and supports corporate performance based on the extant literature. A number of scholars mention a paradigm shift in organizational 

sciences, management theory, and practice in the last two decades (Giacalone and Dafna, 2000; Harman and Hormann, 1990; Pfeffer, 

2003; Ray, 1992; Whyte; 2000). It seems this paradigm shift is complex, which includes multiple dimensions such as moving from a 

predictable outlook to chaos (Gleick, 1987), from command and control or fear-based approaches to trust and empowerment (Conger 

and Kanungo, 1988), from simplicity to complexity (Lewin, 1992). These changes in management include a shift from an economic 

focus to a balance of profits, quality of life, spirituality, and social responsibility concerns (DeFoore and Renesch, 1995; Walsh et al., 

2003), and a change from materialistic to a spiritual orientation (DeFoore and Renesch, 1995; Fox, 1994; Neal, 1997). In relation to 

these practices, organizations in Zimbabwe have been increasing their focus on strategies of empowerment and sustainable 

development (Byman, 1991; Conger and Kanungo, 1988) to enable and increase employee involvement and participation (Cotton, 

1993; Hyman and Mason, 1995). 

5.1    Legitimacy versus Spirituality 

Suchman (1995) contends that legitimacy is a comprehensive insight or hypothesis that activities of a subject depend on whether the 

subject or corporate body in this case are appropriate within some collective paradigm of standards, customs, principles, philosophies, 

and characterisations. Corporate social responsibility is perceived by the corporate world as an underlying assumption of making 

enormous profits and ploughing back to the community as a goodwill strategy. It is subtle that legitimacy is evidence enough to 

support the actions of a corporate entity. For example, Zimbabweans are rightfully entitled to the earthly endowments, but that does 

not give them the right to plunder or much damage the environment for the benefit in the immediate than mediate generations. 

Sustainability seeks to build for future generations. The hypothetical case would be, how much is appropriate and what quantity does 

not damage the environment? Apportionment of resources is problematic in practical situations just as much as fairness and justice 

would be in any debate. Hence, spirituality emanates as a resolute response to contemporary corporate social responsibility, for 

„rightfulness” and improvement of work ethic and treatment of individuals.  
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5.2    Defining Corporate social responsibility and Sustainable Development 

According to Carroll (1983), “corporate social responsibility involves the conduct of a corporate so that it is economically profitable, 

law abiding, ethical and socially supportive. The World Business Council for Sustainable Development, defines corporate social 

responsibility as the “continuing commitment by business to behave ethically and contribute to economic development while 

improving the quality of life of the workforce and their families as well as of the local community and society at large" ( Holmes and 

Watts, 1999; Chand 2006, p. 240). 

To be socially responsible then means that profitability and obedience to the law are foremost conditions when discussing the firm‟s 

ethics and the extent to which it supports the society in which it exists with contributions of money, time and talent” (p.608). There are 

contending questions to this definition- why should corporations be economically profitable and why not super normal profits without 

environment regard. This characterisation affects the livelihoods that are directly involved in respect to cost of production, hence, 

cheap labour on the other hand, low costs, and poor living standards for individuals in Least developing countries, e.g. Zimbabwe. 

Amartya Sen argues that human development is centred on expansion of individuals capabilities and freedoms, and that income is not 

the alternative measure of development (Selwyn 2011:69). Development has to be human centred for it to be sustainable. Corporate 

social responsibility has to be sustainable and value humans as a vital element of the sustainable development chain. Human life is 

sacred in all aspects of development. If conventional corporate social responsibility does not give freedoms and capabilities then it is 

not enhancing the lives that it seeks to protect and preserve dignity.  

Sustainable development is “development that meets the needs of the present without compromising the ability of future generations to 

meet their own needs” (World Commission on Environment and Development, 1987). The first document to call for sustainable 

development by means of conserving our living resources was the World Conservation Strategy (IUCN et al, 1980).   

However, some defined sustainable development as "Improvement in the quality of human life within the carrying capacity of 

supporting ecosystems” (World Wildlife Fund's; 1993)  

Presently, sustainable development in corporate social responsibility has been presented in three facet „Triple P –People, Planet, 

Profit” (Savitz, 2006).  The sustainable development definition is understood as people centred, despite that is may beg the definition 

of “human development”. Human development is at the heart of sustainable development (Sen, 1994). Sustainable development arose 

essentially from concerns relating to the overexploitation of natural and environmental resources (Sen & Anand, 1994). To refer to a 

well-known example, 3M used a hypnotic phrase of 3-P (Pollution Prevention Pays) program and in the process saved hundreds of 

millions dollars. None of the efforts were either legislatively mandated nor a matter of social custom or contract. Yet 3M raised the 

bar, and it found both economic and ecological benefits in the process. Consequently, win-win situations in terms of the atmosphere 

and the political economy can be taken through developments which moderate contamination or degradation in creation procedures 

(Porter & van der Linde, 1999). Effective governance means effective use of resources and thus capacitating sustainable development 

connections and avoidance of inefficient use of resources (Dernbach J. C., 1998). Currently, there are growing complexities in 

production of supporting understanding of corporate social responsibility and sustainable development; there have been impositions of 

conceptualisation that have not been applicable in some cases because of environmental dynamism (Wohlgemuth, Carlsson & Kifle 

ed, 1998).  In Zimbabwe, the Environmental Management Act policed by Environmental Management Agency criminalizes companies 

that alter the environment without appropriate societal and environmental moderation measures. 

5.3    Contributions to Triple “P” and Ubuntu philosophy Corporate social responsibility 

The Triple „P‟ (People, Planet, Profit) framework is one of the formidable concepts in corporate in the twenty-first century. This work 

debates how there could be a need to rescind contemporary understanding of corporate social responsibility, but complement 

spirituality with respect to tentative changes and challenges in the corporate context of Zimbabwe. Corporate social responsibility 

enables the functions of corporate, while this is not entirely the case. In this chapter the African philosophical assumptions of Ubuntu 

are revisited - (“A person is a person through other people”) and how this contributes to contemporary corporate social perspective. 

Ubuntu is a metaphysical principle that seeks to complement with what is common to the indigenous surroundings. Ubuntu is a 

spiritual force that most Zimbabweans can identify with in the debate of sustainable development. According to John Mbiti, “Africans 

are notoriously religious” this circumvents that spirituality in corporate social responsibility would not be novel but affirms the identity 

of corporate social responsibility (Mbiti, 1970). Ubuntu permeates as a conscientiousness that leads individuals to good ethical 

behaviour.  

5.4    The shift to Spirituality in Corporate social responsibility 

Current corporate social responsibility policy lacks a spiritual dimension (see Figure 4.4a). There is a need to re-examine the 

relationship of human and corporate behaviours - how spiritual principles influence corporate social responsibility. The chapter 

discovered that the corporate world has failed to wield pecuniary stimulus for sustainable development. Hence, the common deceptive 

move by corporates towards sustainable development is a rent seeking strategy move than altruistic strategy (Friedman, 1970). Greed 

drives many corporations to make huge profits (Friedman, 1970). Corporations devise corporate social responsibility with intentions to 

gain competitive advantage at the expense of sustainable development. This is much evident in developing economies where policies 

lack in the face of investment and revenue. 

https://r.search.yahoo.com/_ylt=A0LEVvq962VaiDkA1XAPxQt.;_ylu=X3oDMTByOHZyb21tBGNvbG8DYmYxBHBvcwMxBHZ0aWQDBHNlYwNzcg--/RV=2/RE=1516657725/RO=10/RU=https%3a%2f%2fwww.ema.co.zw%2f/RK=2/RS=KsGbdbUl3Va_OgLJQ0URDR2DAIc-
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Fig 1: The diagram above suggests that spirituality is a grounding principle of corporate social responsibility. The diagram proposes 

that spirituality yields appropriate economic responsibilities after imploring of ethics, legal and sustainable measures.   

Innumerable retributive agencies, codes of practices have been employed to govern the Western corporate social responsibility view 

and they have done so little to ameliorate corrupt practices in the world over.  For example, in 2015, Volkswagen with the case of cars 

that were designed to circumvent carbon emissions tests (MarketWatch, 2016). The diagram offers spirituality as an alternative view to 

curb corrupt practices in the corporate world (Bornstein 2005; Stambach 2004). There is no sufficient response to problems or 

malpractices, if these malpractices or difficulties are secularised (working without spirituality), then this might be one of the reasons 

why the contemporary view of corporate social responsibility has failed (A. Crane, A. McWilliams, D. Matten, J. Moon, & D. Siegel, 

2008). 

 However, orthodox corporate social responsibility contributions have ascended to: environmentally degradation in the mining 

ventures in parts of Zimbabwe and local cases in Zimbabwe, the destruction of Mvuma area near where Chicken Slice and Innscor 

Chicken Inn are located, and inhuman or exploitative labour practices in third world economies, in the name of low wage labour and 

low cost excavations (Malan, 2005).  

For further, examples, one may wonder how water sources that surround Bindura and the mines that encircle the town and how 

seepage of poisonous mineral extraction chemicals contaminate the final water product. For example, how local government and 

Harare Municipality manages the case of industrial waste trickling into Lake Chivero (Manjonjo, 1999). These hypothetically 

sensitive, yet practical examples of industries that emit dangerous substances into the air and ground, and how these inhumane acts can 

be treated by the corporate community and much by government in the face of sustainable development (Mathuthu et al, 1997). It is 

evident that ethical considerations clash with corporate policy ventures because of insufficient policies to buttress the reclaiming and 

protection of the environment. Local authorities should extend scientific researches on how pollution and degradation of the 

environment prevents sustainable development. Hence, the contemporary views of corporate social responsibility seem to suggest that 

tentative solutions should apply – in this case spirituality.  

6. RESEARCH DESIGN AND METHODOLOGY 

A purposive sampling frame guided the study. The study engaged the quantitative and qualitative methods of documentary reviews. A 

review of keys documents on Zimbabwe‟s corporate governance was conducted. Corporate social responsibility pronouncements, 

government publications, various texts, journals, chapters and archived documents were instrumental in examining the trends, patterns, 

fluctuations, inconsistencies and imbalances in the formulation and implementation of Zimbabwe‟s corporate social responsibility. In 

addition, the history, normative values, structures, and legacies that have shaped African and Zimbabwe‟s corporate social 

responsibility options were examined using documentary review.  
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7. CONCEPTUAL FRAMEWORK 

The concept of corporate social responsibility arose in the 1960s; although throughout commercial history there has been a vital socio-

political activity, before the birth of orthodox corporate social responsibility. Corporate social responsibility has been used a corporate 

strategy to manage government tax remittances (tax revenue exemptions), a marketing tool and passing on the additional cost of 

producing a good (A. Crane, A. McWilliams, D. Matten, J. Moon, & D. Siegel, 2008). The relationship of communities and 

corporations was vague, for there was no clear understanding of how corporates were to respond to values of the communities on 

issues of the environment (Carroll, 2008). This case of responsibility was vaguely treated because economic hardships that fell upon 

the Zimbabwean economy (Makwerere and Chipaike, 2012). The much publicized Look East Policy is mainly premised on 

Zimbabwe-China relations that have been built over the years but reached a crescendo with the beginning of mammoth economic 

problems in Zimbabwe around 2000 (Makwerere and Chipaike, 2012).  

8. DISCUSSION 

8.1 Historical Overview of Orthodox Corporate Social Responsibility to Zimbabwe 

Corporate Social Responsibility 

Zimbabwe is a young nation in terms of corporate governance and in the development of corporate social responsibility due to 

international resistance sanctions and seeking investment at the same time. There have been clashes between investment and 

sustainable development in third world economies in relation to the environment. ). The emergence of corporate social responsibility 

from Zimbabwe‟s independence has transformed in understanding and literature. The emergence of the Standards Associations of 

Zimbabwe measures has done little for challenges persist. The triple bottom line by Carroll lacks ethics of conduct as much as it 

suggests People, Planet, Profit this argumentative from any school of thought one school of ethical thought does not suggest a succinct 

idea (Carroll, 2008).  

However, the low academic contributions should not discourage the spirituality proposition that there is a need for related Spirituality- 

corporate social responsibility evolution. Some scholars argue for common and ecological justice, human development and spiritual 

value (Price, 1997). Human development suggests man to be centre of activity, and thus too, the profit seeking facet of corporates 

should not be manipulated for material gains. This fact leads to be bi-polarity view of optimists and pragmatists who argue for 

different realities in the study of corporate social responsibility and development. Optimists argue that corporates have a caring affinity 

towards the corporate and community as long as the company makes gains (Freeman, 2005; Wood, 1991). 

Pragmatists contend that corporations are entities that work with community to develop (Davis, 1975; Jones, 1980). Corporations 

should not comprise their endeavours, but should aid community where possible, this seems unsympathetic, but this begs the question 

- who operates the corporate. The personification or distinct character of a corporate suggests foul play, for who mediates corrupt 

practices or the good name (goodwill). Hence, goodwill as a conceptualisation term of corporate activity suggests a meta-reality, for 

how can dealings of a corporate be termed „good‟ a moral capacity and it is certain that human beings operate? This idea suggests 

„situational morality‟ in corporate operations (Whitehouse, 2006). Why should corporate choose to act in the interests of own survival 

and does survival mean a compromise of community‟s interest and to what extent?  

 

8.2 Goodness or Corporate Survival 

The conviction that corporations survive to protect their sovereign existence means that they act only to protect their interest and make 

profit. Ethical considerations of goodness are not much of a concern, for being „good‟ for corporations means to make profit despite 

how it was made. The „going concern‟ principle has the four following elements – competitive advantage, risk minimisation, status 

and legitimacy and innovation, none of these reflect ethical considerations (Kurucz, Colbert and Wheeler, 2008). Competitive 

advantage is about winning the consumer and the survival of the firm, hence in the words of Sun Tzu: 

War is a matter of vital importance to the state; a matter of life and death, the road either to survival or to ruin (Sun Tzu, 

parts 1-2). 

Hence, competitive advantage serves as a survival tactic. Competition is presented as a principle of a battlefield; hence, corporate 

behaviour should be meticulously studied (Michaelson and Michaelson, 2010: p.4). The future concerns of survival of a firm are 

utmost than community. 

8.3 Contentions of Rational Behaviour in Corporate Social Responsibility 

Rational behaviour is a corporate strategy to gain great market share than an ethical principle; hence, corporate behaviour can be 

arbitrary with corporate interests prior (Maignan and Ralston, 2002). This rational behaviour by the corporate fraternity should be 

reflected in the way it relates to ethical considerations and how corporate responds to environmental degradation in the quest for high 

profits. Spirituality suggests that man ought to act in a way to edify human dignity and work. While the secular view would suggest 

legitimacy and legality as means to justify orthodox corporate behaviour. 
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8.4 Contributions of Spirituality by Religious Institutions 

Of note institutions governed by churches follow spiritual or religious principles for survival and these practices have made these 

entities survive longer than some secular organisations. For example, schools and hospitals owned by the Catholic and Pentecostal 

churches in Zimbabwe serve as examples, of how spiritual principles can enable longevity and survival of an organisation. Yet, 

corporate choices are political and social in nature than perceived economic and hence, a drastic and all-inclusive approach should be 

formulated (Mintzberg, 1983). For example, the corporate drive has much associated itself with political entrepreneurship which often 

leads to corruption cases, examples arise everywhere.  

The purpose of corporate is meticulously examined throughout and how corporate could be understood, does corporate operate only 

for its purpose and what is that purpose and if harms the collective –does it still suffice to be an integral entity of community (Duska 

and Ragatz, 2008). Moral obligations ought to supersede the legitimacy of actions by a corporate entity. If capitalistic views support 

corporate integrity and harm society norms then corporate should cease its purpose. The purpose of corporate is not to harm society, 

but to support and integrate individuals. Capitalism as a mode of economic system should support life not to end it instead, and hence, 

spiritual values permeate capitalism principles – love, respect, hope and dignity – all these can not be understood in their entirety 

without a metaphysical appreciation. For example, Zimbabwe is a developing country where industry is highly informal and this has 

an effect on how corporate social responsibility can be understood differing from developed countries where strategic policies are put 

in place. Hence, the prospects of corporate social responsibility differ and are applied differently in Zimbabwe. For example, one 

cannot pursue the idea that informal traders produce a fair account and reliable record their transactions. 

8.5 Corporate Social Responsibility, Law and Sustainable Development 

There is undoubtedly an argument that something can be unethical while it is legal. The conventional understanding of corporate social 

responsibility is least ethical in practice because of the fruits it has given birth to, and while, it is legal within the corporate fraternity. 

Hence, conventional corporate social responsibility is unethical if it is used by corporate to manipulate the individual or community. 

Not even the commitment to corporate social responsibility stops large corporations in the industrialized world from violating price 

and competition laws which in return affects their customers (Freyer, 2006). corporate social responsibility and sustainable 

development definitions also differ according to economic, social, governance and environmental structures in which they are 

positioned. For example, corporate social responsibility may not carry the same agenda sustainable development has in case of the four 

mentioned spheres, at times; environmental degradation may be an issue, so much as to hamper the development. The comparative 

nature of development depends from country to country, for there are no set standards in this case. The complexities of sustainable 

development may not align with the economic, legal, ethical and philanthropic responsibilities. If corporations are drivers of 

sustainable development then how do they balance the corporate social responsibility agendas? This related idea questions the role of 

corporate social responsibility in development and how it should be understood. Governments in are confronting problems in meeting 

common prospects. If corporations assist governments to govern in the area of industry and commerce then how do they engage the 

subject of socially responsibility and development, since, they may class on the subject of either. 

In some cases, sustainable development financially issues are run by corporations so much that the governments have no say since they 

have no finance or much research and development facilities to facilitate development in their arenas of change.  

Globalisation has presented complexities for both sustainable development and corporate social responsibility, since tentative and 

ever-changing knowledge systems inform either differently and hence, alignment is difficult to either concept.  Some argue that a 

crucial driver of resource and know-how development is the natural environment (Hart, 1995). The economic question can end up 

being: Marginal Benefits greater than Marginal Costs. 

If marginal costs are less than benefits then it is deemed a go-zone for sustainable development efforts but this may not agree corporate 

social responsibility agenda. At times government systems or institutions have so much influence on the subject of sustainable 

development and inadvertently neglect corporate social responsibility issues in the event, for example, sustainable development is an 

issue in Zimbabwe in the mining industry but this clashes with corporate social responsibility interests, (examples may be cited around 

the country). 

There is a need of hexes between the corporate social responsibility and sustainable development conceptualisations in national 

building. There are conflicting interests in corporate social responsibility investments, Foreign Direct Investments (FDIs) and 

sustainable development and corporate sustainability all these may have conflicting interests relating to politics and economics of the 

day. For example, Zimbabwean indigenisation programme has brought -corporate social responsibility complexities in understanding 

the sustainable development, since, the economy is young and under sanctions in the ways in deals in international trade and hence, 

most of the local corporates have not grown much to address the obligations of corporate social responsibility and sustainable 

development.  

Sustainable efficiencies have a competitive advantage but this does entail that they have creative and innovative.  Responsible 

corporate is a necessary but not sufficient condition of sustainable development. Sustainable development is not a necessity of 

corporate social responsibility and such vice-versa. Globalisation and religious influences are incoherent cultures of influence on both 

corporate social responsibility and sustainable development, although spirituality is offered as a transcendent phenomenon and unified 
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coherent beliefs and permit the unanimity governments and communities as a solution. Spirituality counteracts unanimity and choices 

made by corporate bodies and government. Christianity breeds a new bureaucracy that controls sustainable development and norms of 

corporate social responsibility. There is non-negotiable character and variance of sustainable development and corporate social 

responsibility and if both do not give dignity to the human character then they are void in human development and much 

understandings of corporate behaviour. Authenticity of spirituality needs communal experience that helps sustainable development and 

corporate social responsibility. If both corporate social responsibility and sustainable development do not support each other then there 

is a link missing and hence, spirituality may be a border line of connectivity.  

 

8.6 Sustainability, Spirituality and Corporate Social Responsibility 

Spirituality is derived from the Latin word spiritus, spirit, ultimate or immaterial reality or inner path, the essential part of the person 

(Piles, 1990), which „controls the mind and the mind controls the body‟ (Neuman, 1995:48). The term spirituality has its own 

fascinating history, but is generally used to denote “certain positive inward qualities and perceptions T (Wulff, 1996:p.47).  These 

suppositions point that a human being is fully human when he integrates all capabilities. Spirituality is a capability to achieve goals, 

and evident enough examples, of the Church in schools and hospitals has led way to development. These articulate skills employed by 

these trans-state organisations have given shape to what and how corporate social responsibility can be understood. Leaders continue 

to inspire the spirit of workmanship for the better – that form of spirituality inspires the individual to do better and development his or 

her surroundings. For example, Zimbabwe Republic Police realises its mandate to the public and this year in 2017 it included in its 

annual theme the word, “grace” and as an organisation its members are encouraged to pray before work. Spirituality permeates to 

motivate all aspects of corporate, if humans act from desires of the spirit. 

9. CONCLUSION  

Corporate social responsibility of any given country is influenced by the domestic and external environment. It is not in the interests of 

any one nation in a multipolar framework, to focus on one part of the globe and condemn the other. Zimbabwe therefore, needs to 

engage with all progressive nations of the world if it is to experience economic recovery and growth. Environment sensitivity and 

sustainable development are linked in the subject of corporate social responsibility. There is a need to re-conceptualise corporate social 

responsibility as a foreign policy to state it in the local context. Foreign conceptualisation clashes with the local political economy 

situation. African spirituality offers a personification of corporate social responsibility and application of sustainable development 

goals (SDGs) in African and in Zimbabwe. 

10. RECOMMENDATIONS AND PRACTICAL IMPLICATIONS 

The integration of spirituality in organisations can integrate corporate social responsibility facilitation and processes.  Organisations 

would operate yonder profit making and avaricious interests. Hence, the Indigenisation policies with respect to the Zimbabwe Agenda 

for Sustainable Socio-Economic Transformation (ZIMASSET) would be applicable directly. The improvement in understanding the 

position of industry and commerce vis-à-vis community they operate in. Research should be carried out what impact would be to 

indigenisation policies and in line of an informal economy. Operations of corporate would be considerate on the environment, 

customers and employees. The achievement of community responsibilities is the integral utility of spirituality in a workplace. The 

simple practices of mission and vision within a workplace reflects the spirituality carried on by the organisation to achieve the ultimate 

goal. Non-government organisations remain a reflection of spirituality at use, for they act as the conscience of communities. 

Corporations continue to demonstrate the metaphysical origins as permeating the secular views but deny that it has a place does not 

mean that spirituality has no place. Control or management reflects the priorities of individuals. Spirituality presents a view that care is 

without belief that change is inevitable. The formulation of corporate social responsibility systems must be decentralised and 

government should be engaged in corporate governance code and offer binding implications.  
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